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Abstract

Goal. The study of the problems of finding psychological tools for pluralism of masculinity
of young residents in the aspect of the search for life paths. Methodology. The methodology of
work includes the application of general and special methods of scientific knowledge, analysis,
synthesis and comparison. Results. The problem of pluralism of masculinity is a very common
regional social philosophy. This means that the profession and people need a personal storage.
Inconsistency with the image of masculinity, characteristic of Russia in the early 90s, according
to researchers, led to the fact that young people received higher education. The reason that the
business process cannot achieve financial well-being is “doing business”. Therefore, the study of
the problems of the formation of pluralism avoids negative social processes that contribute to the
selection of suitable professions and lifestyles.
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Introduction

At various stages of the development of society, masculinity included various traits, and often for
a long time they were associated with the manifestation of physical strength, as well as a number of
other traits — power and wealth. However, technological changes are increasingly reducing the value
of physical strength, increasing the importance of other qualities associated with the intellectual
component of labor. So, often a symbol of success were professions that did not imply a high level of
income and vice versa. Moreover, it is very significant that the image of masculinity would suggest the
broadest possible interpretation and be focused on the values of humanism and mutual respect. Another
problem is that the traditional distribution of roles requires and does not require significant physical
strength. In conditions, the border between masculine and feminine images of labor is significantly
reduced.

A significant number of works have shown that conformity to the image of masculinity determines
the level of satisfaction from the chosen lifestyle and professional path, therefore, it is necessary to
search for ways to satisfy the personal needs of the person. Thus, the search for ways of pluralism of
masculinity for young rural residents is an important direction in the search for ways to solve a social
problem.

Main content

In modern studies, masculinity is customary to be opposed to feminine, while if in earlier
definitions, the first and second were opposed to certain qualities, such as physical strength to a greater
extent determined masculinity, and patience - femininity.

A significant amount of work in the field of psychology and various applied gender studies has
shown that following the image of what is generally considered appropriate to the image of a “real
man” significantly affects the choice of a profession and lifestyle, regardless of how this profession
meets the needs and personality. Moreover, they can enter not only into contradictions, but can also be
directly opposed and is the reason for the social choice of a group or an entire generation.

In addition, the totality of these elections can be the reason for the formation of social processes
when decisions regarding the choice of life are empty, the level of education. For example, the
discrepancy with the image of masculinity, characteristic of Russia in the early 90s - an entrepreneur,
businessman - owner of a small retail outlet, according to some researchers, caused young people to
refuse to receive secondary and higher education, and often to get a full school education. So, it is
precisely during this period that the most severe reduction in the number of students in higher
educational institutions occurs despite the availability of a sufficient number of educational
opportunities for free.

At the same time, this process was only partially due to economic reasons, since the difficult
business environment did not allow the majority of those “doing business” to achieve financial well-
being. Even in a difficult economic situation, there were other ways to obtain a stable high income,
such as highly skilled workers. Therefore, the study of the problem of the formation of pluralism of
masculinity allows us to avoid a number of negative social processes, to contribute to the selection of
a suitable profession and lifestyle, corresponding to the personality trait.

Currently, the urban environment the problem of pluralism of masculinity is less acute, as there are
more and more images, "lifestyles” that a young man can follow and at the same time feel successful,
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both in terms of choosing a professional activity and lifestyle.

A modern urban young man can work in the state civil service, in the field of art and IT
technologies, in the field of catering, be a “metrosexual”, “hipster”, belong to any subculture, religious
denomination and at the same time feel his full conformity with the image of masculinity. In addition,
self-realization in any of these areas of professional activity or attitude towards subculture determines
a certain attitude to the image of masculinity. The reason for these transformations, according to the
author, is a change in social and economic processes, including the structure of the labor market, in
which professions associated with physical strength are becoming less and less, and they are becoming
less important.

In relation to rural youth, this problem is not solved due to a number of features of the economic
and socio-cultural environment of rural Russia. At the same time, transformations from the socio-
culture of the agricultural sector of the economy may for a long time not have a positive effect on the
possibilities of such a social process as pluralism of masculinity in relation to rural residents.

However, this problem is not unique to Russia. Currently, everywhere in the world there is a
transformation of social process s associated with a decrease in the rural population and an increase in
urban. Therefore, it is necessary to study international experience in overcoming the problem of
pluralism of masculinity in relation to young rural residents.

A number of foreign studies have shown that the image of masculinity in rural residents has been
the subject of scientific research. In particular, these processes were investigated including in relation
to the political process.

For example, the image of masculinity of young rural residents was used during the election
campaign of George W. Bush, where one of the key elements of which was the use of the image of the
strength of rural life. Using images of power and control against the background of rural Texas
landscapes, according to the plan of the electoral headquarters, George W. Bush sounded manly
strength, the deep authenticity of the leadership capable of tough measures against rivals. Since that
time, this is not the only politician using images of masculinity in the election campaign.

Albert Gore of the 2000 presidential race used the performance of lumberjacks, common
stereotypes and archetypes of people in this profession in American society. Thus, in this presidential
campaign, two images of the future president were used - a cowboy and a lumberjack.

However, the image of a villager is used not only in political struggle. American advertising often
uses the image of a lone cowboy as a strong independent man. The use of such an image in advertising
does not always allow the formation of pluralism of masculinity, since they suggest the presence of
only one positive image based on physical strength.

Conclusion

The structure of the agricultural sector of the economy is significantly different from this practice.
The modern agrotechnical complex is a high-tech production, for work in the conditions of which a
high level of education and technological readiness is required, and not physical strength. However,
this image can be prestigious, as well as limit it accordingly.

Therefore, the study of the problem of the formation of pluralism of masculinity allows us to avoid
a number of negative social processes, to contribute to the selection of a suitable profession and
lifestyle, corresponding to the personality trait.
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AHHOTANUA
Hens. Ilenpto paboThl wcclieqoBaHre MpoOjeMa TMOMCKA TMCHUXOJOTHYECKUX HHCTPYMEHTOB
ITIOpaIN3Ma MacCKyJIMHHOCTH MOJIOJIBIX CEJIbCKUX JKUTENEH B aClEKTe MOMCKa KU3ZHEHHOTO MyTH.
Metononorus. Metofonorusi pabOThl BKJIIOYAET B ce0si MPUMEHEHHE OOIIUX W CHEIUATbHBIX
METOZOB HAy4YHOTO IIO3HAHWs, aHallu3a, CHUHTE3a W comocTaBieHus. Pesynprarel. [IpoGmema
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IUTIOpaJIN3Ma MAaCKyJIMHHOCTH SIBIISIETCSl BECbMa aKTyalbHOW O0JIACTHIO COIMAIBbHON (rtocoduu.
CrnenoBanue oOpa3y TOro, 4Yro OOLICTIPHHATO CYUTATh COOTBETCTBYIOIIUM 00pa3y «HACTOSILIEro
MYXXUUHBD) CYIIECTBEHHBIM 00pa3oM BIMsSET Ha BBIOOp mpodeccun W oOpa3a >KU3HU BHE
3aBUCHUMOCTH OT TOI'O, HACKOJIBKO JaHHas1 HpO(i)eCCI/ISI OTB€YUacCT HOTp€6HOCT$IM U CKIIaly JIUYHOCTH.
HecooTtBercTBHEe 00pa3y MacKyJIMHHOCTH, XapakTtepHoro it Poccum Hawama 90-x mo —
IPEANPUHUMATEIS 10 MHEHHUIO Psijia HCCIIEA0BATENIeH CTallo NPUYMHON O0TKa3a MOJIOJIBIX JIF0/Iei OT
MOJTyYeHHS BBICIIEr0 00pa3oBaHus. [Ipu 3TOM, TaHHBIH IPOIIECC TOIBKO YaCTHYHO ObLIT 00YCIIOBJICH
9KOHOMUYECKUMH IPUYMHAMH, TaK KaK CIIOKHBIC YCIIOBHS BEACHHS IPeIIPUHUMATEIbCKOM
ACATCIIbHOCTH HE I103BOJJIAIN JO0CTUI'aTh q)HHaHCOBOFO 6J'IaFOHOJ'Iy‘II/I$I 6OJIBIHI/IHCTBy
«3aHuUMaonMxcsa ousHecom». CiaenoBaTeabHO, H3ydeHHe po0ieMbl (POPMHUPOBAHHS TLUTIOPATIH3MA
MacKyJIMHHOCTH TI03BOJISIET M30€XKaTh psijia HETaTUBHBIX COILIMATIBHBIX MPOIECCOB, CTIOCOOCTBOBAThH
BBIOOpY MoIXoAsIIei npodeccun u 00pasa )KU3HHA, COOTBETCTBYIOLIETO CKIIATy JTUNYHOCTH.
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