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Abstract

The growth of competition in the international markets for goods and services is a determinant
of the implementation of measures to improve the efficiency of brand promotion, and also
necessitates the formation of consumer loyalty, ensuring a high level of knowledge about the
brand, and increasing its level of recognition. The growing informatization of society and the
globalization of the information space are causing the transformation of marketing
communications, in particular, the increasing importance of digital marketing. An equally
important modern trend is the “second wind” of influencer marketing, which has also been known
since the second half of the 20th century like celebrity marketing. This is a tool for addressing the
target audience through popular and well-known personalities whom the target audience listens
to, respects and whose example they follow. Defining goals and KPIs before starting an
advertising campaign helps to choose the right blogger. As such, Influencer Marketing is growing
and has great potential to boost marketing efforts and increase sales and conversions. The
influencer marketing platforms mentioned above will help a company select the right influencers
and partner with them to reap the benefits for their business. The purpose of the article is to study
the essence of influencer marketing and the peculiarities of its use as a brand strategy.
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Introduction

The growth of competition in the global markets for goods and services is a determinant of the
implementation of measures to improve the efficiency of brand promotion, and also necessitates the
formation of consumer loyalty, ensuring a high level of knowledge about the brand, and increasing its
level of recognition.

The growing informatization of society and the globalization of the information space are causing
the transformation of marketing communications, in particular, the increasing importance of digital
marketing.

Marketing platforms help businesses and large corporations connect and collaborate with the right
influencers. In this case, the company can multiply the effectiveness of the marketing campaign, brand
awareness and conversion. Amidst the social media frenzy, the last few years have seen a massive rise
in influencers. Sites like Instagram, TikTok, YouTube and LinkedIn have a large number of influencers
with experience in a specific niche market who have a lot of power and a huge following to help a
company take their business to the next level. This is why influencer marketing is very popular today
among companies that are doing business.

An influencer is a real person with a good number of followers in a particular area or niche where
they are active and constantly involved. Their opinions, thoughts and work are directed to this niche,
which influences the people who become their followers. Influencers express their views and actively
work to meet the expectations of their followers, who resonate with them, feel connected to them, and
can take their advice or recommendations. For example, an influencer with thousands of Instagram
followers might create content such as posts and videos featuring a product they like and recommend
it to their followers. This, in turn, can help the brand of that product reach a larger audience and increase
conversions [What is Influencer Marketing and how to use it in business, www].

Influence marketing is an enduring digital trend. Today, we can talk about promotion through an
opinion leader as an established niche in the advertising market. Marketers, in pursuit of famous faces,
spend huge budgets.
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Figure 1 - The volume of the global influencer marketing market [Brown, Fiorella, 2021]
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The global influencer marketing industry is projected to grow to $16.4 billion in 2022 [Kaotler,
2012].

In 2021, the growth of professional market players was noted.

— Digital platforms focused on influencer marketing have raised over $800 million in investments
worldwide.

— The number of services in the global market of influence marketing has grown by 26%, and the
number of firms specializing in their provision has reached 18.9 thousand [ibid.].

Influencer marketing or influencer marketing is a social media marketing technique that involves
the placement and endorsement of products from influencers, organizations, and people with social
influence or expertise in their field.

Influencers have the power and market position to influence measurable consumer actions, buying
habits, or other people through sponsored or non-sponsored content. They usually influence people by
uploading some original, unpublished content to social media platforms like YouTube, Instagram,
LinkedIn, etc. They are active and have a large following.

In influencer marketing, a brand approaches influencer with an established audience and social
media influence and enrolls them in their marketing campaigns. They ask influencers to mention their
products or services in a post that their followers can view and interact with. This opens a window in
which the brand gains greater recognition and visibility on the web and also increases the conversion
rate.

There are many reasons why influencer marketing is profitable for modern businesses [Influencer
Marketing: Top 10 Trends for 2021, www]:

— Increasing the visibility and reach of the target audience;

— Increasing brand awareness and reputation;

— Best conversion rates and sales;

— Increased return on investment.
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Figure 2 - Scheme of interaction of market participants when using influencer marketing
Methods

In the study, the authors used some methods such as analysis and synthesis, induction and
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deduction, historical and logical, abstraction and concretization.

Results

There is a sudden rise in influencer marketing. It has become part of the checklist of every lifestyle
or consumer brand, regardless of industry. This means that the competition is on the rise and to stand
out you have to connect with the right influencer who can help you achieve your goals.

To make it easier, there are many influencer marketing platforms on the market to help you select
the right influencers for your marketing campaigns. Consider the reasons why their use is beneficial
[ibid.].

1. Quick access to authentic profiles. A client cannot simply believe or judge someone solely on
their reports. When it comes to working with an influencer, choose someone professional who knows
what they are doing and is accountable for their actions. One should beware of people who write or
post good things on their profiles but engage in shady practices [Influencer marketing. Advertising
market trends, www].

2. But how do you know who you can trust?

Influencer marketing platforms vet influencers by checking their background before adding them
to the database. This will help the client choose the right influencers that can really help the business
grow. It also saves time and resources spent on influencers.

3. Easier collaboration

There are hundreds and thousands of influencers on various social media platforms, and
communicating, adapting, and collaborating with them can be challenging and time-consuming. But if
you use the influencer marketing platform, many influencers are already registered there and available
to collaborate with. This makes collaboration easier and faster, and the business owner does not need
to spend extra money on customizing them.

4. Choice by niche

The company will be able to find influential people in different niches. That is why it is so important
to find those who are related to the niche of the company that will be advertised.

If a marketing campaign targets a specific niche, the company needs to check the profiles of
influencers from that domain on social media platforms using the influencer marketing platform.

For example, if a company is a lifestyle brand, this tool will help them find influencers in that
category who best represent and talk about the company's brand and products on social media.

Influential people come in many different types, mainly four [Influencer marketing: features,
recommendations, examples, www]:

— Mega Influencers: They have over 100,000 followers and are expensive to work with.

— Macro-influencers: the number of their subscribers ranges from 10 to 100 thousand; they are

more affordable than mega-influencers.

— Micro-influencers: The number of their followers ranges from 1 to 10 thousand, which is cheaper

than the two above.

— Nano-influencers: they have less than 1000 followers and are the most approachable to

collaborate with.

Without knowing these levels, a company can have big problems comparing the best influencer for
marketing efforts. But an influencer marketing platform can help a company compare them at different
levels.
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Recommendations and conclusions

Influencer marketing platforms come with an advanced reporting feature that makes it easy for a
company to track the success of events. Business owners can literally have all the stats from their
dashboard to understand who's with the company, conversations, sales, engagement rates and more.
The company can even send these reports to its investors so they know the effectiveness of the business
owners' campaigns with greater clarity.

Now, if a company wants to take advantage of these benefits, it can use excellent influencer
marketing platforms that can help connect the company's brand to the right influencers.

impact.com

Impact.com is a great influencer marketing platform that will help a company discover potential
influencers to grow their business. This platform automates partnerships and scales to support company
growth.

With partnership automation, a company can expand its programs to include your partners, business
partners, influencers, publishers, mobile apps, and more. The company can find influencers from
anywhere in the world with its huge database and recruit the right people with automated campaigns.

The company can easily enter into contracts with new partners, negotiate payments with them and
easily pay them. In addition, track the traffic that influencers drive across platforms and sites across
devices. The company can also get involved and engage with influencers to improve their performance
and increase revenue and awareness through consistent efforts.

In addition, the company can protect and monitor its marketing programs from harmful agents that
can deceive the programs and verify that influencers are following the recommendations. The company
can also optimize the management of influencers by calculating their input in order to adjust their
actions and motivate them.

Grin

The all-in-one influencer marketing platform — Grin will help companies manage their influencers
and grow their business. Trusted by the world's leading e-commerce brands such as L'Oreal, this
platform can help a company create a household name for a brand.

A company can choose from over 32 million creators the perfect creator for their marketing
campaign. The company can even import its current list of influencers to this platform and have their
data synced in one place. In addition, Grin offers many ways to find and invite creators to promote your
brand.

Develop relationships with influencers, send them emails, provide your affiliate codes, deliver
products and so on using only one platform. The company will also receive notifications when the
creators' posts are live. In addition, you can use the reports to analyze campaign levels, KPIs and creator
metrics, costs, sales, revenue, and ROI.

Grin can manage all the logistics of getting the right products to the right place using its eCommerce
integrations for services like Shopify, Salesforce, Magento, Slack, PayPal, and more. Companies
cannot worry about problems with payments. Grin will send payments to creators, analyze the ROI for
each person, track their payment history, and more.

Mavrck

Mavrck is a complete influencer marketing platform best suited for corporate consumer companies
and brands. Over 600 marketers trust this platform, which has activated 2.7 million consumers with
influencer power.

In fact, Mavrck was named a “Leader” by Forrester in their 2020 Influencer Marketing Decisions
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Report. It is trusted by big brands like Netflix, Disney, Oreo, P&G, Reebok, and more. Companies get
clean and easy-to-use software to optimize search, collaborate, and report with influencers [Patrick,
www].

Interestingly, the platform can effectively evaluate and detect influencer fraud and offer a
customized 360-degree view of all influencers for a company. The company can also assess brand
security risks and use its performance measurement and prediction features. Mavrck provides end-to-
end relationship management and workflow automation.

CreatorlQ

Companies can improve their influencer marketing strategy with the CreatorlQ platform to help
businesses reach new heights in this era of the creator economy. Trusted by brands such as H&M,
Sephora, Unilever, Yeti and many more [Influence marketing 2022..., www].

Through this platform of the most real influencers, one can easily communicate with them through
this platform and continue to develop a healthy relationship with the creators. A company can use their
data science efforts and standard models to have complete clarity on campaign performance.

Whether a company wants to improve its reporting or create complex and predictive models, it will
get different measurement solutions to analyze the target. In addition, marketing campaigns must be
scaled with valuable industry knowledge to turn loyal supporters into potential brand partners.

No matter how many creators a company works with, it can set up and manage creator data and
records in one place. The platform also offers results-based planning, campaign monitoring, campaign
success measurement, and forecasting. The company can also create customizable and engaging reports
for performance analysis.

Some of the features that the platform offers are [How to work with influencers..., www]:

— Seamless onboarding and recruitment

— Automated and secure creator payment for efficiency and simplicity.

— Automatic inclusion in the list of paid advertisements

— Data synchronization and development of customized solutions with unlimited possibilities

through the CreatorlQ API.

CreatorlQ helps you find the right creators for your company and brand with its robust, data-driven
database. This platform is unique, so you can evaluate it and find the ideal influencers in your field to
represent the company's products, services, and brand.

Inmyshow Digital Technology (Group) Co., Ltd

Inmyshow Digital Technology (Group) Co., Ltd., formerly Guangxi Fortune Technology Co., Ltd.,
is a technology company providing media marketing services based on big data. The company mainly
provides advertisers with intelligent new media marketing solutions based on its own big data system.
The company offers two services [Influencer marketing in business, www]:

1) New media marketing agency services: providing clients with a range of services such as strategy
development, placement planning and implementation, social media account management and
performance monitoring.

2) Services of the transaction system for advertising in new media: ensuring the operation of the
platform, its maintenance and technical support for communication between advertisers and self-media.

The company's promotion centers include Weibo, WeChat, live broadcast platforms, and many
other platforms. Its clients span industries such as information technology, finance, fast-growing
consumer goods, automobiles, home appliances and digital.

So, the choice of an influencer depends on what goals the company sets. There may be one or more
of them, but it is desirable to clearly define them before the start of the promotion in order to form key
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performance indicators (KPIs) based on them [Influencer Marketing: what it is and how it works,
www].

Let's list the main ones.
1) Education of users on issues related to the brand, which is especially important in the niche of

high-tech products, where it is quite difficult to make a purchase without outside help.

2) Increasing the awareness of the audience about the brand — brand awareness.

3) Formation of a link environment to improve the site's SEO parameters.

4) Showing use cases for brand products.

5) Increase in the number of subscribers, their involvement in the social networks of the brand.

6) The fight against negativity, stereotypes, myths that exist about the brand on the network.

7) Increasing trust and improving the reputation of a brand or company

8) Getting quick feedback from consumers, testing marketing hypotheses, direct communication

with the target audience.

9) Increasing the level of sales, lead generation.
What indicators characterize the effectiveness of influencer marketing? [Influencer Marketing: A

Guide to Developing Your Strategy, www].

1) Audience reaction (engagement rate) — likes, views, comments (tonality and quantity);
2) Information about the audience (social demographics, geography, categories of interests)
3) Duration of video viewing, percentage and number of readings of texts.
4) Devices from which users consume content.
5) The number of committed target actions.
6) Coverage of the advertising campaign and individual materials.
7) Conversion to leads and sales.
8) The number of unsubscribes, hiding posts, dislikes (uninteresting), etc.
9) Brand awareness (brand sentiment).
10) The number of transitions to the site.
Defining goals and KPIs before starting an advertising campaign helps to choose the right blogger.
As such, Influencer Marketing is growing and has great potential to boost marketing efforts and

increase sales and conversions. The influencer marketing platforms mentioned above will help a
company select the right influencers and partner with them to reap the benefits for their business.
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AHHOTAIUSA

PocT KOHKypeHIIMM Ha MEXAYHAPOIHBIX PHIHKAX SIBISETCA OMPEENSIOmUM (HaKTOpOM JUis
peali3anii MEPONPUATHN IO TMOBBIMICHUIO 3()()EKTUBHOCTH MPOJIBIKEHUS OpeHIA, a Takke
oOyciaBiuBaeT HEOOXOAUMOCTh (OPMHUPOBAHMS JIOSJIBHOCTH TOTpeOuTeNneil, olecrneyeHus
BBICOKOTO YpPOBHS 3HaHUN O OpeHje, TMOBBIIMIEHUS YPOBHS Y3HaBaeMOCTH. Pacrtymias
nHpopmaTuzanus oob1mecTsa u raobdanuzanus HHGOPMAITMOHHOTO MTPOCTPAHCTBA 00YCIOBINBAIOT
TpaHcOpMaIMI0 MapKETHHTOBBIX KOMMYHHUKAIIMH, B YaCTHOCTH, BO3pacTaollee 3HAYCHHE
udpoBoro MapkeTuHra. He MeHee BaKHBIM COBPEMEHHBIM TPEHIOM SIBIISIETCS «BTOPOE JIBIXAHHUE)
MapKeTHHTa BIMUSHUS, KOTOPBIA Takke M3BECTEH CO BTOPOH MonoBUHBEI 20 BeKa KaK MapKETHHT
cenedpuTr. DTO HHCTPYMEHT OOpaIlleHus K IEJIeBOI ayTUTOPUU Yepe3 MOMYISPHBIX U U3BECTHBIX
JUIHOCTEH, K KOTOPBIM IIeJIeBast ayIUTOPHUS IPUCTYIITHBACTCS, YBAKACT U UbeMY IIPUMEPY CIICTYET.
Omnpenenenue neneit u KPI mepen 3amyckom pekiiaMHONM KaMIIaHWX TTOMOTAeT MPaBUIILHO BHIOpATh
onmorepa. Takum oOpasom, Influencer Marketing pacter u uMmeer 0OJbIION TOTEHIMAT IS
AKTUBU3AIMA MapKETHUHTOBBIX YCHJIMHA U yBEIWYECHHs Mpojax u KoHBepcwid. [lmardopmsl Takoro
MapKeTHHTa ITOMOTYT KOMIIAaHWH BEIOpATh MPABMIILHBIX BIMATEIBHBIX JIUI] M COTPYTHAYATH C HUMH,
9TOOBI M3BJICYb BBITOJY JUII CBOero Ou3Heca. Llenb cTaTbu — W3YyYUTh CYIIHOCTH MapKETHHTA
BIUSTHUS M OCOOCHHOCTH €ro UCTOJIb30BaHUs B Ka4eCTBEe OPEeH I-CTPATETHH.
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