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AHHOTALUA

B cratbe nmomHumaercst npobiieMa BBICTpPAWBAHHUS MApKETUHTOBOM CTPATETHUU I Majoro
ousHeca. ['oBoputcss 0 TOM, Ha YTO CieIyeT OOpaTUTh BHUMAHHE TPH CO3JaHUU IMOJO0OHOMH
CTpATeTuH, YTO HEOOXOAMMO YUUTHIBATh, KAKHE HHCTPYMEHTBI MOYKHO WJTH HEJIB3sI IPYT C IPYyTrOM
couerath. [IpuBoasATCS HEKOTOpBIE OOIIME peKoMeHaanuu. OTMedaeTcs, 4TO MapKETHHTOBas
CTpaTerus J0JDKHA OBITh y Ka)XJA0r0 MaJioro OM3Heca ¢ caMOro Hadaia jesteabHocTH. be3 Hee
HEBO3MOJKHO OIPEICIUTh IEJIEBYI0 ayJAUTOPHIO, TOHITH €€ MPOOJEMbl W TPEMIIOKHTh HX
pemienre. C 1eNbl0 TPUBIEYCHUS BHHUMAHUS KIHMEHTOB HEOONBIION KOMIAHUHU CIIEIyeT
MOATOTOBUTh CTPATETHUI0O B OONACTH MapKeTHHTa M YYUTHIBaTh, 4YTO [JIS TOJYYCHHUS
MPEUMYIIECTBA B OTPACIH HEOOXOIUMO MPEAJOKUTh YTO-TO HOBOE, IMOCIEIOBATEIBHOE U
pazymHoe. CTOUT ILIEHUTh HETBOPKUHI, HCKaThb HEOYEBUIHBIE METOJbl MPOJBHUKEHUS,
COTPYIHUYATh, HAJaKWBATh MYyOJIMYHOCTh M IIEHHBIE OTHOIICHHS, 3alpalilBaTh OT3BIBBI U
MHEHHUSI KJIMEHTOB.
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BBenenue

Kaxxnas mpodeccroHalipHas MapKEeTHHIOBasi CTpaTeruss TpeOyeT XOpOIIo MPOIYMaHHOIO H
JeTaJbHOIO IUIaHa, HO B ClIyyae C MajJblM OM3HECOM OH MMeeT 0co00e 3HaueHHE M3-3a OFOJIKETHBIX
orpanndeHuil. Kakne MapKeTHHTOBbIE KaHAJbl BBIOpaTh, Kakue (OpPMbI peKJIaMbl HCIIOJIb30BATh, UYTO
MOYHO CJIeJIaTh CAMOCTOSITEIILHO, YTO CTOUT Iepe/aTh Ha ayTCOPCHHT areHTCTBY WM (priiaHcepy —
TaKHe BIIPOCH HEOOXOIMMO YUYHUTHIBATH y)KE Ha IIEPBOM JTalle ayAuTa, IPU MOCTAHOBKE OCHOBHBIX
3a/1a4 KOMIIAHUH B YacCTH €€ Pa3BHUTHS U MPOJBIDKCHUS, IOCTPOCHUS MYOIMYHOCTH U MPUBJICUYCHUS
BHUMAaHHUA MIOTCHIHUAJIBHBIX KIIMCHTOB.

Pa3paboTka crpareruu 11 Maoro Ou3Heca — 3a/1a4a ¢ OOJIBIIMM HOTEHIIHAJIOM, XOTS OHa TpedyeT
OospIIero BHUMaHMs K (PMHAHCOBBIM BorpocaM. OCHOBHOE MPABWJIO 3aKIIOYAETCS B TOM, YTOOBI
COCPEIOTOUUTHCS Ha MPABHIBHBIX MApKETUHIOBBIX KaHaJaX, KOTOPbIC MO3BOJIST MAaKCHUMH3HPOBAThH
pa3BuTHE OM3HECA M JOCTHYD HAMIYUYIINX BO3MOXKHBIX PE3yJbTaTOB [MapKEeTHHIOBasI CTPATETUs IS
Majioro OuzHeca, WWwy.

OcHoOBHAA 4aCTh

Korga peub uzer o HeOOJIBIINX KOMIAHUAX, HEOOXOAUMO YUUTHIBATh CJAEAYIOIINE MOMEHTBHI:

1. CoOcTBeHHBINH BeO-caliT mpearnosaraeT BeleHHE O0ra, CO3JAaHUE LEHHOIO U TOJIE3HOTO
KOHTEHTa. 3a00Ta 00 OMBITE MMOJIb30BaTeNEeH T0JHKHA OBITh BKIIIOYCHA B TIEPBBIN TUIAH CTPATETHH.

2. ConmanpHbIe CETH — 3TO JeAaTelabHoCTh B Instagram, Facebook, LinkedIn, Pinterest, koTopas
aBnsieTca oO0s3aTenbHOM cerofHs. HeoOxonumo BbIOMpaTh BeO-CaliThl, KOTOpBIE JIyYllle BCETO
MOJXOAAT AJIsl JaHHOU (OPMBI 1€ TETLHOCTH.

3. DIEeKTPOHHBIN MapKETUHT — IIaHC HAIPSIMYIO CBSI3aThCS € (PAKTMUECKUMU U MOTEHIIUAIbHBIMU
KJIMeHTaMH. KpeaTuBHBIN, PUBIIEKATEIbHBIA AIEKTPOHHBIA MAapKETUHT MOKET MPUBJICYb IIHPOKYIO
ayJIUTOPHIO.

4. CapadaHHblii MapKeTHHI — IOCTpOEHHE OpeHJa C TMOMOIIBIO IOJIOKUTEIBHOW PEKIaMBl,
IIPOBOKALIMK OOIIEHMSI, COBETOB M1 KOMMEHTApHEB, ITOMOIIM MMOTEHIMAIbHBIM KineHTaM. Bce 3To He
OyJIeT CUJIBHO pacTpauuBaTh OODKET, a TTOJIOKUTEIHHBIM UMUK MOXKET ObITh OCCIICHHBIM.

5. Tlo3unuoHupoBaHUE MpearoiaraeT TO, YTO CTpaTerMyeckas ONTHMHU3alus BeO-caliTa U
3¢ deKTUBHOE HapalllMBaHUE CCHIIOK HE PUHECYT Cpa3y OLUIYTUMBIX Pe3yJIbTaTOB, HO IEHCTBHS B 9TOM
o0JacT UMEIOT 3HAaU€HHE HE3aBUCUMO OT TOTO, SIBJISIETCS JIU KOMITAHUS KPYTIHBIM NMPEANPUATUEM UITU
pabortaetr B ckpomHoi Hutie [Xamues, CyneiimanoBa, 2019]. Opraandeckuii Tpa@uk MOXKET CTaTh
HCTOYHUKOM ycCIIeXa.

6. O0wsBnenus Google PexnaMbl MOMOTYT 3aHSTh COOTBETCTBYIOIIYIO MO3MIIMIO B pe3yJbTaTax
MoMcCKa, miaaTHble 00bsaBieHnus PPC (mara 3a KiuK) MO3BOJISAT NOTYYUTH OoJiee ObICTphIE Pe3yIbTaThl,
pUObLIb, KOTOPYIO MOXHO UCIOIb30BaTh Ha NaibHemux stanax [Menuues, [ly6aesa, 2019].

Crparerus ajs Majioro 6M3Heca B CHITy CBOEH CIielIU(pUKH TpeOyeT caMOOTJauu, YTO 3HAYUTEIbHO
COKpATUT pacxopl. MOXKHO pemaTe MHOKECTBO MAPKETUHIOBBIX 3a/1a4, & UMEHHO:

— TOJTrOTOBKAa OCHOBHOI'O KOHTEHTA: CJEeAyeT H3Y4YUTb, KaK C03/1aBaTh NPo(ecCHOHATbHBIN
KOHTEHT sl BeO-caiita (B cooTBeTCTBUU ¢ pekomeHaauusmu o SEO), u, k npumepy, MOAr0OTOBUTh
CBOU TIepBbIE 3aITUCH B OJI0TE;

— co3nanue mnpoduueil / ¢daH-CTpaHUI] B COLMAIBHBIX CETSAX: 3alOJIHUTh BCIO BaXXHYIO
nHpOpManui0 O KOMITAHWH, OINHUCAaHMs, J00aBUTH TpodeccruoHanbHble (hoTorpaduu, MPUTIACUTH
JI0ZIeH, KOTOPBIE MOTYT OBbITh 3aMHTEPECOBAHBI B TAHHOM CIIEKTPE YCIyT WIN aCCOPTUMEHTE, OTBEYaTh
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Ha 3aMpochbl, KOMMEHTUPOBATh U COBETOBATH, BBIACIATHCA AKTUBHON MO3ULIMEH;

— TOATOTOBUTH CIIMCOK PAaCCBUIKU: MCIOJIb30BATh IICHHBIE KOHTAKThI, MONPOOOBAaTh BKIIIOYMTH
CErMEHTALHIO;

— MPOBEPUTH KAYECTBO CBOETO BEO-caiiTa ¢ MOMOLIBIO JOCTYIHBIX HHCTPYMEHTOB: B IHTEpHETE
MO’KHO HalTH MHOXKECTBO O€CIUIaTHBIX BapUAHTOB I TECTUPOBAHUS KadyecTBa BeO-caiiTa ¢ TOUKH
3peHust pekoMenaanuii no SEO, Hy)XHO HCIIOJIb30BaTh HECKOJBKO M3 HUX, CPABHUTb PE3YJIbTATHI,
MOJyMaTh O TOM, YTO MOXHO YJIYYIIUTh CAMOCTOSITEIBHO, YTO TpeOyeT OCOObIX yIydIIeHUi
[Maromenos, Xaumyp3aes, 2019];

— 1nonpoOoBaTh MOArOTOBUTH KammnaHuto Google Pexsambl: mpouects pykoBoactBo (Google
Peknambl, co3/1aTh yUETHYIO 3alMCh, 3alI0JIHUTh BCIO BAXKHYIO MH(OPMAIUIO, YCTAHOBUTh OIOKET U
nporectupoBaTh pekiiamy PPC, ciens 3a pesyiabTaramu.

HezaBucumo oT TOroO, Kakas MapKeTHHTOBasi CTPATerwio OyJeT BhIOpaHa, HY)XHO 00s3aTeIbHO
yMEJIO codeTaTh OHJAWH- W oQduaiiH-IeHCTBUA, KpaTKOCPOUYHbIE M JOJrocpouHsle uenu. He
CYLIECTBYET €JMHOI0 YHUBEPCAIBHOI'O METOJ]a MHBECTUPOBAHUS B PEKJIaMy U MPOABHIKEHHS Majloro
Ou3Heca, He0OXO0AMMO HANTH MHANBUAYAIBHBIN TUIaH IEHCTBHUNA, aJalTUPOBAHHBIN K IIOTPEOHOCTAM H
OO0JBIION ayJUTOPHUH.

OpHaKko MOKHO Ha3BaTh CIEAYIONINE CTPATETHH, KOTOPBIE TOKA3aJIn CBOO 3((EKTUBHOCTH:

— CTpaTeruy, OPUEHTHUPOBAHHbIE Ha MECTHBI MapKeTHUHI (YCIEIIHO HCIIOJIb3YIOTCS B Cllydae
HEeOOJIBLINX KOMITAHUHM 1 OPEeH 10B, IPUBJICKAIOIINX KIMEHTOB Ha PETMOHAIILHOM YPOBHE);

— JIOKaJIbHOE MTO3ULIMOHUPOBAHUE, IUIATHAS peKJIaMa, OTPaHUYEHHAs! y3KOH ayAUTOpUEH (perieHus
MO3BOJISIFOT ONTUMAJIBHO UCIIOJIb30BaTh MEHBILINH OI0/TKET);

— CTpaTeruu, OPUEHTUPOBAHHbIE HAa IPUBJIEYEHUE NOCTOSHHBIX KJIMEHTOB (COCPENOTOUYEHHE Ha
pa3paboTKe MPOrpaMM JIOSITbHOCTH, 3P (EKTUBHBIN MAPKETHHT I10 3JIEKTPOHHON MOYTe, UHTEHCUBHBIN
MapKEeTHHT B COLIMAJBHBIX CETAX — BCE 3TO MOXKET OKa3aTbCad OUeHb 3PPEKTUBHBIM JIJIsI HEOOJIBIINX
MPeNNPUATHI);

— CTpaTeruy, HaleJeHHbIe Ha y3KyH HMIIY (YHUKaJIbHOCTb NMPEJUIOKEHUS U MAPKETHHTOBOI'O
COOOIIEHUsI, TOYHOE OIpeJesieHHe LEeIeBOM TPYIIbl MMOMOIraeT pPEUIMTh OCHOBHYIO IMpolOieMy, ¢
KOTOpOM CTaJIKMBAIOTCS HEOOJbIINE KOMIAHUH, TO €CTh BbICOKAass KOHKYPEHTOCIIOCOOHOCTb, a TaK¥Ke
MOBBIIAIOT 3P PeKTUBHOCTb SEO-IeATeNbHOCTH);

— CTpaTeruu, OpUCHTUPOBAHHBIE HA KAYECTBO KOHTEHTA (IOJXO0/, IPU KOTOPOM MMEET 3HaUEHHUE
HE KOJHMYECTBO, a KayecTBO KOHTEHTA; COCPENOTOUYEHHME BHHMMaHUS Ha (opMe peKIaMHBIX
MEPOIPUATHI MOXKET YAMBHUTH YPE3BBIYANHO MOJIOKUTEIbHBIMU 3(PQPeKTamMu; MpHUBIEKATEIbHBIH,
LIEHHBI KOHTEHT Ha cailTe, MpoJyMaHHbIE W OPUTHHAJIBHBIE pEKJIaMHble MaTepuaabl MOTYT
cO0JIa3HUTh MHOTHUX IOJTyyaTesei).

3akJIoueHue

Taxum 00pa3oM, MApKETHHIOBAasE CTPATETHs — TO, YTO JIOJKHO OBITh Y Ka)JI0OT0 MaJIOro OM3Heca C
CaMOro Havaja JesTeIbHOCTH. be3 3Toi cTpaTeruu HeBO3MOXKHO OIPEEIIUTh LENEBYI0 ayAUTOPHIO,
MOHATH €€ MPOoOJIeMbl U MPEANIOKUTh UX pemieHrne. C 1eablo MPUBJICUEHUS BHUMAHUS KIMEHTOB
HEeOOJIBIION KOMITAHUU CJIeyeT MOJTOTOBUTH CTPATETHIO B OOJIACTH MAapKETHHIAa U YYUTHIBATh, YTO
JUI  TIONYyYEHHUs TpEeuMyINecTBa B  OTPAciAd HEOOXOAWMO MPEIIOKUTH YTO-TO  HOBOE,
nocjenoBarenbHoe U pazymMHoe. CTOUT LIEHUTb HETBOPKUHI, WCKaTh HEOYEBHUIHBIE METO[bI
IPOABWKEHMsI, COTPYAHMWYATh, HaJla)kKUBaTh ITyOJUYHOCTh M IIEHHBbIC OTHOLICHMs, 3alpalllBaTh
OT3BIBbl 1 MHEHHUS KIINEHTOB.
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Abstract

The article deals with the problem of building a marketing strategy for small businesses. The
authors talk about what is important when creating such a strategy, what should be taken into
account, which tools can or cannot be combined with each other. Some general guidelines are
provided. It is noted that every small business should have a marketing strategy from the very
beginning. Without it, it is impossible to define the target audience, understand its problems and
offer their solutions. Development of a small business strategy is a challenging task, although it
requires more attention to financial issues. The rule of thumb is to focus on the right marketing
channels that will maximize business growth and achieve the best possible results. In order to attract
the attention of customers of a small company, it is necessary to prepare a marketing strategy and
consider that in order to gain an advantage in the industry, it is necessary to offer something new,
consistent and reasonable. One need to value networking, look for non-obvious promotion methods,
collaborate, build publicity and valuable relationships, seek customer feedback and opinions.

For citation
Elikhanov V.G., Mal'sagov B.S., Ibragimova Z.M. (2020) Marketingovaya strategiya dlya
malogo biznesa [Marketing strategy for small business]. Ekonomika: vchera, segodnya, zavtra
[Economics:  Yesterday, Today and Tomorrow], 10 (9A), pp. 539-544. DOI:
10.34670/AR.2020.58.61.062

Keywords
Marketing, small business, strategy, promotion, website, plan, company.

References

1. Dagaev A.A. (2008) Ekonomika znanii v informatsionnom obshchestve [Knowledge economy in the information
society]. Informatsionnoe obshchestvo [Information Society], 5-6, pp. 40-42.

2. Dmitrii O. (2017) SMM-prodvizhenie kak effektivnyi nstrument internet-marketinga [SMM-promotion as an effective
tool for Internet marketing. Nauka i innovatsii [Science and Innovations], 9 (175).

3. Druzhinin A.M. (2015) Strategiya obmena znaniyami v tsifrovoi ekonomike [Knowledge exchange strategy in the digital
economy]. Vek kachestva [Age of quality], 4, pp. 125-138.

4. Khaliev M.S.U., Suleimanova M.A. (2019) Elektronnaya kommertsiya v Rossii [Electronic commerce in Russia].
Sbornik nauchnykh statei po itogam raboty chetvertogo mezhdunarodnogo kruglogo stola "Razvitie yuridicheskoi nauki

Marketing strategy for small business



544 Economics: Yesterday, Today and Tomorrow. 2020, Vol. 10, Is. 9A

i problema preodoleniya probelov v prave" [Collection of scientific articles "Development of legal science and the
problem of overcoming gaps in law]. Shakhty, pp. 41-42.

5. Magomedov |.A., Khanmurzaev Kh.E. (2019) Tekhnologiya razrabotki i prodvi-zheniya saitov, kak osnovnogo
instrumenta tsifrovoi ekonomiki [Technology of development and promotion of web-sites as the main tool of digital
economy]. TsITISE, 3 (20), p. 12.

6. Marketingovaya strategiya dlya malogo biznesa [Marketing strategy for small businesses]. Awvailable at
https://smallbusiness.ru/library/marketingovaya_strategiya_dlya_malogo_biznesa.html [Accessed 18/10/2020].

7. Mentsiev A.U., Dubaeva M.S. (2019) Ispol'zovanie internet-tekhnologii v marketinge [The use of Internet technologies
in marketing]. In: Sbornik nauchnykh statei po itogam raboty tret'ego mezhdunarodnogo kruglogo stola ""Sovremennaya
mirovaya ekonomika: problemy i perspektivy v epokhu razvitiya tsifrovykh tekhnologii i biotekhnologii* [Collection of
scientific articles "Modern world economy: problems and prospects in the era of digital technologies and
biotechnology"]. Moscow, pp. 190-191.

8. Varnavskii V.G. (2015) Tsifrovye tekhnologii i rost mirovoi ekonomiki [Digital technologies and the growth of the world
economy]. Drukerovskii vestnik [Drucker Bulletin], 3 (7), pp. 73-80.

9. Yudina T.N. (2016) Osmyslenie tsifrovoi ekonomiki [Understanding digital economy]. Teoreticheskaya ekonomika
[Theoretical Economics], 3, pp. 12-16.

10. Sekerin V.D., Dudin M.N., Skubriy E.V., Gorokhova A.E., Komlatsky G.V. Economic and mathematical modeling of
enterprises demand for labor pow-er in the era of digital economy // International Journal of Engineering and
Technology(UAE). 2018. Vol. 7. No. 4.38. pp. 456-458.

11. Babaeva N. M., Radzhabova G. U. Razvitie predprinimatel'stva - razvitie ekonomiki [Development of entrepreneurship-
development of the economy]. 2015. No. 4 (9). pp. 25-30.

12. Shabaltina L. V. Human capital management as the most important condition for the formation of an innovative
environment: Author's abstract of the cand. sciences'. - Ufa, 2013. - 25 p.

13. Chepurova O. K. the problem of the equilibrium of the consumer and market competition // Economic sciences. 2018.
No. 159. p. 11-13.

14. Kokorev A. S. Globalization and actual problems of modern regional economy // Moscow Economic Journal. 2020. No.
4.P. 14,

15. Maksimova-Kulieva E. A., Lepetyukh A. Ya. Problems and trends in the development of logistics in Russia. 2018. No.
6 (24). p. 6.

16. Fathullina L. Z., Shabaltina L. V. Methodology of analysis of innovative potential of the region by the factor of
education // Bulletin of the Ufa State Aviation Technical University. 2010. Vol. 14. No. 5 (40). pp. 233-242.

17. Babaeva N. M., Karachun I. A. Financial market in Belarus and Uzbekistan / / Journal of the Belarusian State University.
Economy. 2019. No. 2. P. 37 — 47.

18. Shabaltina L. V., Rozanova L. F. Human capital and innovative potential the most important condition for ensuring
economic growth.: Resources, Information, Supply, Competition. 2018. No. 3. P. 58 — 62.

Elikhanov V.G., Mal'sagov B.S., Ibragimova Z.M.


https://smallbusiness.ru/library/marketingovaya_strategiya_dlya_malogo_biznesa.html

